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Role of news and journalism in society; middle-class bias in news media and in the supply of mediated information and entertainment at large
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Class matters in terms of the extent to which young people find news relevant and interesting, which news genres they prefer and how much news they consume. When the ability, inclination and motivation to take part in news and journalism are set by people’s class positions we are faced with a pressing democratic problem. Rather than a collective good, journalism and news have become markers of social status and distinction. In this chapter I summarize key findings from two recent publications dealing with the relationship between class and news consumption: "Smaken för nyheter – Klasskillnader i det digitala medielandskapet" (The taste for news – Class differences in digital media landscape) and "Distinction recapped: Digital news repertoires in the class structure". (Author, 133)
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"1)News consumption and news preferences are connected to class. Access to cultural capital is especially important when it comes to embracing the socially recognized and valued news culture. 2)The ability to manoeuvre in the media landscape in ways that correspond to society’s expectations (that news is interesting and worthwhile, to value knowledge on current affairs and to be able to 'produce an opinion') is shaped in middle-class domains. The lack of news presence in the working-class home and in vocational programmes implies that young people in these positions to a small extent incorporate news orientations and diets that correspond to society’s expectations. 3) The norms surrounding news and journalism (what is 'good' and 'correct' and 'bad' and 'incorrect') enable classes to draw boundaries between each other and to legitimate existing class discrepancies." (Author, 137-138)
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