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The joint multi-platform study by ARD, ZDF and KiKA focuses on children's video content usage. Irregardless of the increasing number of mobile devices and online offerings, the TV continues to act as the most important video content device – 70% watch TV daily. The importance of YouTube, streaming platforms and social media videos increases the older children get. Older children also use media libraries and apps more frequently. In general, the smartphone is gaining importance in regards to children's video content usage.
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Key findings: 
- The used devices and platforms for children's video content usage are constantly increasing 
- The usage varies according to age, equipment, and access
- The TV stays the most important video content platform 
- Social media platforms are gaining in popularity – the older the children are, the more popular are those platforms
- Paid subscription services (e.g. Netflix) are relevant for all age groups
(cf. Schuhmacher et al. 2019)
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