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31 parents (of at least 1 child in te age of 3 to 16 years old) were interviewed, of which 21 mothers. The age of the parents ranged from 22 to 51 years (M=41,52, SD=7,02). 91% was married or lived together and lived in an urban area (58%). 5 out of 31 parents had a degree from a university, 15 parents had a degree from higher vocational education (hbo), 10 parents had a degree from post-secondary vocational education (mbo), and 1 parent completed high school.  9 parents worked fulltime (more than 36 hours per week), 18 parents parttime, and 3 parents did not have a job. Of these 3 parents, one mother studied fulltime. Most of the parents (84%) had multiple children. Mean age of the children was 10 years (SD=4,08), half were boys. Children outside the category of 3 to 16 years were disregarded. '(translated by the coder)'
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This qualitative study gives insight into the role of parents’ self-interest regarding children’s digital media use in different age groups. We conducted 31 semi-structured interviews with mothers and fathers of children aged 3–16 who were recruited via targeted sampling. A deductive and inductive content analysis was applied. These analyses revealed that parents’ self-interest regarding children’s digital media use includes ‘being able to do other tasks without being pestered’, ‘having some me-time’, ‘managing children’s behaviour’, ‘avoiding discussions’, ‘occasions to use digital media themselves’ and ‘spending quality time together’. Parents of younger children stimulate digital media use more actively for their own convenience by initiating digital media use or having structured periods during which children are allowed to use digital media. In contrast, parents of older children make use of children’s digital media use more passively by not intervening. The findings can be used to inform interventions aimed at reducing children’s screen time.
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Parents occasionally provide digital media to their children for self-interest. Self-interest play a role in four different ways. Out of self-interest, parents can (1) initatie the media use of their children, (2) do not intervene in the media use of their children, (3) agree with their child if it asks to use media, and/or (4) have fixed moments for children to use media. The time when the child is using media is used to: ‘being able to do other tasks without being
pestered’, ‘having some me-time’, ‘managing children’s behaviour’, ‘avoiding
discussions’, ‘occasions to use digital media themselves’ and ‘spending quality
time together’. 
The role of self-interest differs between families with younger or older children. Parents of younger children stimulate digital media use more actively for their own convenience by initiating digital media use or having structured periods during which children are allowed to use digital media. In contrast, parents of older children make use of children’s digital media use more passively by not intervening. The role of self-interest decreases when the child is 12 years or older.
 of 
