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The study illustrated below presents an in-depth study of a
Research-Training course conducted in the years 2012-2014 in the
Region of Lombardy, on a sample of about 600 adolescents, aged between 14 and 17 years, attending the Provincial Training Centers of the Province of Brescia. Within two different semi-structured survey instruments, investigating the gender roles of adolescents, some
of adolescents, some items related to media consumption were included. [...] The purpose of the statistical analyses presented below is to check the hypothesis of a different media consumption between males and females and, specifically, to check a possible relationship between the use of social networks and gender. Last but not least, we will check the possible relationship between a different media consumption and their future life aspirations, monitoring, also with qualitative analysis, the presence of possible assertions that assume fruitions aimed at active citizenship (medial or not) and frameworks of value taken as reference. (Robasto, 2015, p.172, translated).
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Findings show that girls are more likely to use social media, while boys tend to use the internet more to check websites having to do with sport or automotive.
 of 
