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Study 3: 374 students from primary and secondary school (state, independent and church) completed the subjective wellbeing questionnaire. 36 Primary and Secondary School foreign children of various nationalities attending State Schools and Open Centres took part in focus groups.
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Half of the participants in Study 1 "use social media every day or most days of the week, another 20% do so from one to four days a week, and 20% never do so. Almost half play electronic games every day or most days of the week. More than one in five students do nothing/ rest every day." (Cefai et al., 2019, p. 139).
The majority of participants in Study 1 have access to the internet (96.7%). A small percentage of participants lack basic necessities (eg. internet access, and are more likely to come from Africa/Middle East. Students living in Open Centres expressed "frustration and sense of helplessness with their poor living conditions" (Cefai et al., 2019; p. 17) (eg. lack of internet access). 
Participants in Study 3 referenced the internet, TV and video games when they mentioned "the most important things which help them to feel good and positive about themselves and the world." (Cefai et al., 2019; p. 162).
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