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The article deals with children’s text production on Snapchat. The purpose is to investigate why
children find it meaningful to create texts in this medium. The text material consists of Snapchat
texts produced by children aged 9–15. A key finding is that the children find putting together various semiotic resources a main motivation in itself. However, this is not a motivating factor alone. The motivation factor of the tool must be seen in the context of what the children use the tool for. First, the tool is suitable for creating texts that can realize many different types of communicative purposes, such as documenting everyday events, making appointments, sending greetings, telling stories, playing and self-communicating. Second, the tool allows the children to fictionalize the everyday situations in which they participate.
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A key finding is that the children find putting together various semiotic resources a main motivation in itself. However, this is not a motivating factor alone. The motivation factor of the tool must be seen in the context of what the children use the tool for. First, the tool is suitable for creating texts that can realize many different types of communicative purposes, such as documenting everyday events, making appointments, sending greetings, telling stories, playing and self-communicating. Second, the tool allows the children to fictionalize the everyday situations in which they participate.
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