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Linear TV loses in importance, in particular for younger people. In contrast to this, media libraries, streaming provider and vlogger (e.g. on YouTube, Instagram, Twitch or TikTok) are becoming more popular. VOD seems to be attractive, due to modern offerings, the lack of time schedules and the possibility to use them almost everywhere, also via smartphone or tablet. Aim of the study is to explore patterns of media use of children, adolescents and young adults, with a view to different VOD offerings and different contents. What are their practices, which content is popular and when do they prefer classical media offerings (e.g. news). Which role do vlogger play, as entertainer, role models, and mediators of knowledge?
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Popularity of VOD is growing rapidly. This process accelerates among younger people, with a higher formal education, and living in urban areas. Popularity will continue to grow in the coming years, technical equipment and data connections are crucial. VOD seems to be attractive, due to modern offerings, the lack of time schedules and the possibility to use them almost everywhere, also via smartphone or tablet. News has a special status. Due to credibility and the problem of fake news, young people still use TV (mostly public service broadcaster) and newspapers to gather information. In this context, young people do not expect changes within the upcoming years. However, vlogger, in particular YouTuber, are seen as role models but also as confidents. Young people follow them, because they are speaking their own language and they are able to somewhat translate complex news. (Summary by the coder, quotations are not permitted due to the paper)
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