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"The topics: Music preferences - leisure interests - popular sports - sports practice - Web 2.0 use - selfies - youth cultural scenes." (Großegger, 2014, online; translated by the coder)
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Selfies are important for self representation, but also for participation.
Selfies are just fun, but also important factors in order to create identity.
Selfies are one critical aspect of a trend in the whole society, that concerns individualism and self presentation.
The trend of "more friends are better" seems to be broken; among young people, strong-tie relations are gaining in importance.
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