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Study
Bewegtbildnutzung bei Kindern
Engl. transl.: Children's video content usage
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Research questions: 
"How do families and children deal with the growing number of video content sources? 
How does the medial life change and which usage patterns develop?" (Frey-Vor, Schumacher, Weisser and Kluge 2019, 534; translated by the coder)
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