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"This study aims to investigate and compare the attitudes towards ICT and the use  of  digital  learning  tools  in  the  English  language  classroom  among  16-year-olds in the southern part of Sweden and in two different states Germany. When treating students as consumers of language education and consumers of  digital  technology  in  schools  it  is  important  to  explore  the  following  aspects: a. To what extent are digital tools used in school and at home? b. What are the attitudes toward using digital tools in school? c. What  equipment  and  what  digital  learning  tools  are  used  when  learning English? d. What  differences  can  be  found  between  Sweden  and  Germany  concerning  the  use  of  digital  tools  in  the  language  classroom  and  official policies concerning digitalization?" (Authors, 259)
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