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Printing children’s news Three editors’ views on newspapers for a young audience
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"Following the negative development of printed news media, and reading about and observing the younger generation’s appropriation of, and devotion to, digital media devices with on-demand service at any time of the day, this recent predilection for printed news magazines has come as a surprise to many. How come these titles were launched in these times? What needs can be met for the young readers of a printed newspaper in a time when news and other current affairs information are available anywhere and at every minute, for free, through the in- ternet and social media platforms?" (Author, 80)
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