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Study
Adolescents, digital media and romantic relationship
[bookmark: _Toc2]Details
[bookmark: _Toc3]Year
Not reported
[bookmark: _Toc4]Scope
Local
[bookmark: _Toc5]Countries
Italy
[bookmark: _Toc6]Type
Empirical research – Qualitative
[bookmark: _Toc7]Methodologies
Interview
[bookmark: _Toc8]Researched Groups
Children
[bookmark: _Toc9]Children Ages
Adolescents (14-18 Years old)
[bookmark: _Toc10]Informed Consent
Consent not mentioned
[bookmark: _Toc11]Data Set Availability
Not mentioned
[bookmark: _Toc12]Goals
"The research has two specific objectives: 1) to understand the sense dimensions that push adolescents to use (or not to use) online platforms in relation to romantic experiences; 2) to define the role of digital media in the experiential dimension of youth connected to affectivity, identity and their social construction." (Scarcelli, 2015, p. 37)
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