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Study
JIM 2018: Jugend, Information, (Multi-) Media Basisstudie zum Medienumgang 12- bis 19-Jähriger in Deutschland
Engl. transl.: JIM 2018: Youth, information, (multi-) media Basic study on media usage by 12 to 19 year olds in Germany
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As usual, the current edition of the JIM study describes the media household equipment and device ownership of the young people, it documents the most important key figures for media use across the various categories and highlights the content-related aspects of use. As a basic study, the JIM study thus offers an overview of the current media behavior of twelve to 19 year olds in Germany. Additional topics of the JIM study 2018 are trust in news offers, individual aspects of smartphone use and the topic of hate messages on the Internet. In a special section entitled '20 Years of the JIM Study', key developments over the past two decades are examined and presented in time series.
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