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"The new edition of the DIVSI U25-Study aims to map the current scope of the digital lifeworlds of adolescents and young adults in Germany. Similarly to 2014, the study focuses on the use of digital media as well as on the views of young people about the internet, their opinions on data protection and privacy, social media and current internet trends. A focus is placed on the topics of trust and security as well as the associated behavioural consequences among 14 to 24-year-olds." (DIVSI 2018, 10; translated by the coder)
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