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The study "focuses on students in the first three years of upper
secondary school and aims to understand what they think about their past
media-education experience; what are their expectations about media educational
activity and, so, what are the topics connected to digital media
that they care about most; how they expect a media educator to be and what kind of competence he/she must have to work with them; what kind of
stereotypes surround the adolescent’s use of technology in everyday life.
The idea is not to simply describe the ideal media-education in
adolescents’ minds. The research seeks to start from youths’ voices in order
to better disentangle what adults are offering at the moment (usually starting
from their preoccupations more than from adolescents’ requests) and what
young people need." (Scarcelli, 2017, pp. 100-101).
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