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By interviewing youth workers about their views and experiences of using social and digital
media in their youth work practice, the study seeks to ascertain answers to the following
research questions:
1. What is the extent of the use of i) social media and ii) digital media in youth work?
2. What types of digital media are used in youth work, and for what purpose?
3. What is the value / contribution of the use of social and / or digital media in youth work
for young people, and for youth work practice?
4. What are the challenges of the use of social and / or digital media in youth work and how
can these challenges be overcome?
5. Is there training available to the youth work sector, and what supports are requir
 of 
