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KidsVerbraucherAnalyse 2014
Engl. transl.: KidsConsumerAnalysis 2014
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Empirical research – Quantitative
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Survey
[bookmark: _Toc9]Researched Groups
Children
[bookmark: _Toc10]Children Ages
· Preschool (0-5 Years old)
· Kids (6-10 Years old)
· Pre-adolescents (11-13 Years old)
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The study aims to explore the consumer and media behaviour of 6- to 13-year-olds in Germany.
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