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#Selfie generacija: sociološki pogled kroz prednju kameru
Engl. transl.: #Selfie generation: a sociological view through the front camera
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The subject of the project focused on one of the contemporary and relatively unexplored social phenomena - the selfie, which is trying to be affirmed in the everyday media space in the last decade. One of the main goals of the project is to establish and understand the implicit and explicit meanings that are hidden "on the other side" of the photo lens. "Through this research, researchers seek to answer the questions: what does a selfie imply, what kind of generation and what kind of society is it within which selfies have acquired the prerequisites for its popularization? What is the fundamental significance of this generation, what is its socio-demographic and socio-economic profile, what are its social and cultural values, how and where does this population spend their free time, and ultimately, most importantly, what meaning does the selfie phenomenon attach has for this population, how is it expressed and in which amount?" Leburić et al, 2019, 9 (translated by the coder)
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