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"Children grow up in a society that is permeated by media and has a strong consumer orientation. Both are reflected in media consumption experiences for children. In these productions, stories are told across media. Affective experiences are generated with a wide range of media and non-media reference offers that invite playful imitation and invite consumption. These media consumption experiences are investigated with media analyses and qualitative interviews with children and their guardians. (Roth-Ebner, 2021, online; translated by the coder)
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