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Study
JIM 2014: Jugend, Information, (Multi-) Media
Engl. transl.: JIM 2014: Youth, information, (multi) media
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2014
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National
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Germany
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Empirical research – Quantitative
[bookmark: _Toc8]Methodologies
Survey
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Children
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Landesanstalt für Kommunikation Baden-Württemberg (LFK), Landeszentrale für Medien und Kommunikation Rheinland-Pfalz (LMK)
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Regional Government
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Consent obtained
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Ethical considerations not mentioned
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https://www.mpfs.de/studien/jim-studie/2014/
[bookmark: _Toc16]Data Set Availability
Not mentioned
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With the regular survey of twelve to 19-year-olds, the JIM study offers an objective basis for recording the current state of media usage among young people. In addition to the basic questions on media equipment and use, which have only been moderately adapted to the changed environmental conditions over the years for reasons of comparability, the JIM study 2014 records the credibility of various media and the respective content preferences for television programs, books, Internet offers, apps and Computer games. Further objects of investigation are the relevance of television offerings on the Internet, the availability of computers and the Internet in schools, the subject of sexting, i.e. the sending of photos with sexually connotations via mobile phones, and the awareness of QR codes. (JIM Study 2014, p.3-4)
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