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The Online Stage. Heteronormatieve zelfrepresentatie en identiteitsconstructies bij jongeren in online communicatie-interacties: een multimethodisch publieksonderzoek
Engl. transl.: The Online Stage. Heteronormative Self-Representation and Identity Constructions in Young People in Online Communication Interactions: A Multimethodic Audience Study
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Media are disseminators of meanings that shape cultural attitudes to gender and sexuality. These views are often heteronormative, which has possible implications for the gender and sexuality of individuals. New online media such as social network sites are of increasing importance. This research aims to describe how young people articulate and possibly reinforce or break through heteronormative assumptions in these online environments.
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